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1. Give them different options – Make
it easy to register

This is the first and perhaps one of the most
important steps. 

You need to make it easy for people to register
on your list.

No need to ask for too much information (a
name and email is enough) or to have long and
cluttered registration forms.

Try to make it ‘single click’ i.e. people enter their
name and email in the registration box and
they click ‘Register’.

Once they confirm their email, they are on your
list.



2 . Offer incentives – Why should
someone register on your list?

In today’s world, only a minority of people are
going to register for your newsletter for nothing.

You have to offer them an incentive to register.

And the more irresistible it is, the better. For
example, you probably joined my email list
because I offered you this FREE bundle.

It is hard to refuse the offer.

If you want to take it a step further you can also
allow people to register to your email list using
their social media accounts. 

It’s easier for them and you also get to connect
with them on social media as well.



3. Position Of The Registration Box
Does Matter

If you use your website to collect email
addresses, you should realize that the more
visible the registration box will be...

...the more people are going to register.

I suggest including it on the top or even better,
making it move with them as they read through
the page. (However, make sure that it does not
hurt user experience.)

4. Set Proper Expectations

Immediately after somebody joins your list, you
should send them a welcome email to make sure
that they know what to expect from you.

That way, they will want to open your future



emails because they will know that they will be
valuable to them.

And that can heavily increase your open and click-
through rates.

5. Make It Personal

Email is a personal medium and that is why you
should write every email like you are writing it to a
friend.

According to Instapage, personalized email
marketing is said to generate a median ROI of
122%.

And that is a massive increase.

Make sure that you use the word “you” often and
that you use Merge tags to make it more personal.



6. Make The Text Easy To Read And
Use Alt Text For Images

Don’t expect that people will read your email every
time or that they are willing to spend too much
time on it.

The best practice is to assume that you have a
couple of seconds to grab their attention (from the
time they see the email) so work on your titles and
the formatting of your email to make it easy to
read but and scan.

Use headings and small paragraphs and if you
decide to use images make sure that you also set
the ALT tag since most email clients do not show
images by default.

7. Use social media as the medium to
get more email subscribers



Your website is not the only medium to increase your
email subscribers. You can use Facebook, Twitter,
Pinterest, and any other social network you are using
to get more emails.

Don’t be afraid to ask your followers to register on
your email list but don’t forget to also explain the
benefits of doing so.

8. Don’t Overdo It And Don’t Break
Your Promises

If you will overdo it, most of your recipients are going
to unsubscribe from your email list.

Be careful about how many emails you send and
make sure that you stick to your promises.

If you break something that you have promised, you
will lose trust. And that is the worst that can happen.



Yes, emails are a great way to get more visitors to
your website but when running an email marketing
campaign to increase sales, your primary objective
is to generate more conversions and not more
visits.

For example, let’s assume that you are selling
online SEO courses and you run an email marketing
campaign using the targeted list from your blog.

In the email, make sure that the recipient can read
everything they need about the course within the
email content. They should only need to visit your
website to make a purchase.

9. Send Them Info They Need To Read
In The Email

10. Make Sure That Your Email Are
Optimized For Mobile

https://www.reliablesoft.net/products/courses/seo-courses-bundle/


46% of emails are read over mobile devices and
this is expected to rise to more than 50% by the
end of 2019!

39% of marketers have no strategy for mobile
email

It’s no surprise that:

The above statistics show two important things.

First, is that your emails should be mobile friendly
and second that you need to have a mobile strategy.

So, before finalizing your next email marketing
campaign, make sure that it is tested against all
major mobile devices (you can use mobile emulators
to see how the email looks on different devices).

11. Monitor Results And Take
Coorective Actions



Whether you are running an SEO campaign, social
media marketing, or email marketing campaign it is
important not to ‘set it and forget it’ but to run it,
monitor the results (email open rate, click rate,
unsubscribe rate, conversion rate, etc.), take
corrective actions and run it again.

This is a continuous process until you get the desired
results. 

As you get more experienced, you can also do
market segmentation and pre-pilot and pilot phases
but in the majority of the cases what is important is
to perform some basic monitoring and control.

12. Keep An Eye On Your Competitors

The truth is that your subscribers are probably also
receiving emails from your competitors...

And that is why you want to keep an eye on them.

If there are 10s of emails that end up in their
inboxes, you can only make sure that they will open



your email if you differentiate yourself. And to do
that you have to know what your competitors are
doing.

So, become the new James Bond and spy on them
every day.

13. Make It Easy To Unsubscribe

Don’t try to hide the unsubscribe button believing
that this will keep someone on your list. It’s better to
have them unsubscribed rather than have you on
their spam list.

14. Create A Content Marketing Strategy
For Your Email Marketing Campaigns

You should clear out some basic concepts about
marketing strategies. Content marketing is not the
same as social media marketing and certainly not
the same as email marketing.

On the contrary, your email marketing campaign 

https://www.reliablesoft.net/difference-between-social-media-marketing-and-content-marketing/


needs to have a content marketing strategy i.e. what
type of content to deliver by email and when to
deliver it.

In simple words make a plan on what type of content
you will send out in the next few months and ensure
that it has a purpose and meaning. You can also use
some of the content marketing tips to make your
content more interesting for your subscribers.

If you haven’t already registered with Amazon.com,
make sure that you do so and watch what they are doing
with their email marketing strategies.

When you view a product on amazon you will receive an
email in a few days with similar suggestions and when
you buy a product you will receive an email with more
products to buy.

Maybe you don’t have the means to do this kind of
analysis but if you get to know your list better, you will
also understand your customers and niche.

15. Use Email To Make Cross-
Selling And Up-Selling

https://www.reliablesoft.net/content-marketing-tips/


You should use social media to grow your lists, but you
should also use email to grow your social media as well.

If the people from your list will follow you on social
media, you will be able to nurture them into customers
way faster than if they would receive emails only.

And that is something that you don’t want to neglect.
Now let’s move to some mistakes that most business
owners are making...

16. Include Your Social Media
Profiles In Your Emails

17. Not Having An Email List In The
First Place

This is silly to even say it but the first email marketing
mistake is not having a list in the first place! There is
absolutely no excuse for not maintaining an email list for
your online business or website.

If you are reading this and have no email subscriber list
yet, you now know the first thing you should do, after
you read this ebook.



If you have an email list, and you let your subscribers sit
in there, you will never achieve any significant results.

You have to send them emails to make your email
marketing work.

It is silly to even say this, but iI know some people that
didn’t do it. So, I want to remind you.

18. Having A List But Not Sending
Out Newsletters

19. Not Offering Incentives For Sign
Ups

If you don’t offer any incentives, nobody is going to
subscribe to your email list. You have to give them
something in return for their contact information.



This one is a one-way ticket to a marketing hell. If you
buy an email list, you will be perceived as a spam
domain and your emails won’t be delivered.

Also, the email addresses don’t have any value because
they are probably not interested in your stuff.

And, it is ILLEGAL. So, don’t do it.  You can get into
serious trouble doing it.

21. Not Asking For Email Verification

It’s an extra step but what is important for email
marketing success is the quality of your email list and
not the quantity.

Better ask for email verification and get fewer
subscribers rather than not using verification and be
loaded with inactive email accounts.

20. Buying Emails From Other
Sources

https://www.voilanorbert.com/verify/


When you want to send bulk emails you need to follow
the best standards and practices otherwise you will be
considered a spammer.

For example, make sure that your footer is CAN-Spam
compliant and that your email does not have more than
one column.

23. Use An Email Marketing Service
For Sending Bulk Emails

It’s a mistake to try and send emails without using a
vendor. Many people think that they can use outlook or
Gmail to send bulk emails but this is far from
recommended.

There are many risks involved and it’s better to use a pro
service that will protect you from making mistakes. I
highly recommend using Moosend or Mailchimp. But if
your budget is low Moosend is a MUCH better option.

22. Not Following Best Practices For
Sending Out Emails

https://moosend.grsm.io/filipkonecny8006


Time to send emails – What time/date converts
better
Position of the signup box – What position of the
sign-up box brings in more subscribers
Type of emails – Do plain emails perform better than
emails with more text, headings, images, etc.
Subject titles – Which titles have the bigger open
rates (long titles vs short titles etc)
Use of images – When you use images in the email
does it produce more clicks?

An email marketing campaign is far from static. Besides
monitoring the performance you should also make
several tests and find out which of them produce better
results. A few examples of tests you can perform:

Again, if you want, you can use Moosend for that. It has
an built-in A/B testing tool that will help you out.

24. Not Doing A/B Tests

25. Not Asking To Add You To Their
Contact List

https://moosend.grsm.io/filipkonecny8006


Last but not least, it is not bad to ask your subscribers to
add you to their contact list. This will ensure that your
emails will not be considered spam and you increase the
number of people that receive your emails.


